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Get to know LinkedIn

Why LinkedIn?

Your profile, your story

Beyond LinkedIn Profile

Q&A
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Get to know
LinkedIn







OUR VISION

Create economic opportunity for
every member of the globadl
workforce



OUR MISSION

Connect the world's professionals t
make them more productive anc
successiul




VWhy
LinkedIn”?




OUR VALUE PROPOSITION

Connect to opportunity



The power of LinkedIn

675M+ 20M 90K

Members 50 M+ Jobs Schools

Companies 3 6 K

Skills listed



Brazil

4th country with the
biggest number of
users.




So how is this usetul for you, and the
work you do?



Build a great profile Develop your network Engage with your
network



Your profile,
your story




STEP1
Add a photo

Members with a photo get up to:
9x more connection requests

, 21x more Profile views

36x more messages

ter Adjust /is Y
Delete photo Change photo ‘ Apply




Computer Software

STEP 2

Add your industry

Members with industry information
receive up to 9x more Profile views

More than 300K people search by
industry on LinkedIn every week.



Summary

As a sales leader with over 25 years of experience, I'm passionate about connecting customers into
solutions that help grow and scale their software businesses. My sales organization is focused on

delivering excellence, delighting customers and solving large software challenges at scale. Leadership is a
privilege, and | feel fortunate to lead an organization where employees connect into their passion and
purpose every day. | believe that culture and talent help us bring our mission to life.

STEP &
Draft a compelling
summary

Your “elevator pitch”

Focus on career accomplishments
and aspirations

40+ words



Vice President, Global Sales
ABC Sales Technologies
Apr 2015 - Jul 2016 « Iyr4 mos

ABC Sales Technologies is focused on helping small software businesses around the world thrive,
grow and scale. We believe that platforms tools and technology can transform the way businesses go
to market with new software solutions.

| grew our Software Sales business line to over $20M in revenue delivering solutions to hundreds of
software businesses in over 30 different countries. I've had the pleasure of leading a talented
organization of over 200 sales professionals. | strive to create a culture that aligns into our company
values and inspires employees to do the best work of their careers.

STEP 4
Detail your work

experience

Member with up-to-date positions
receive up to:

9X more connection requests
8x more Profile views

10x more messages



Instructions to Get Sales and
Marketing Teams Working Together

Worthy Goals and Metrics for the
Modern Sales Leader

(| ]

STEP S

Add examples of
your work

Upload photos, presentations,
and videos

Give a dynamic, visually
appealing representation of
your professional story



Volunteer Experience

Wish Granter
Make-A-Wish America
Jul 2014 - Present « 3yr9 mos

Aid the delivery staff in meeting with Wish families, collecting detailed information about the child's
wish and family information, and planning special wish day celebrations.

Volunteer Nurse
Red Cross Blood Services
May 2012 - Dec 2012 « 8 mos

Taught courses, managed blood drive and other leadership roles throughout the organization.

STEP 6

Add volunteer
experience

Members that add volunteer
experience receive up to 6x more
profile visits than users that do not
provide this data.



PASSO 7

Featured Skills & Endorsements Addanewskil 7 Ad d S kﬂ.l S & g et

Microsoft Office - 99+ e

Endorsed by Christine Woods and 55 others who are highly skilled
at this

Financial Analysis - 23 e Endorsed by Christine Woods and 10 others who are highly skilled e I I d O rS e d

at this

Management - 21 @ Endorsed by Barry Graham and 5 others who are highly skilled at this

Endorsed by 3 of Jess’ colleagues at Trustway

Members who add 5 or more
I skills receive up to 17x more
Profile views




STEP 8
Recommendations Ask for arecommendation 2 AS |'< fO I
— " recommendations

VP. Event Marketing at NASA worked with at Trustway. Not only is she smart, she is
Uil title very kind to all her coworkers and treats the entire team
July 15, 2017, Cathi and Jess as her equals. Her knowledge of the finance industry is

worked together at Trustway
nparalleled... mor .
PR e Recommendations help you to
ﬂ Paul Warhtell Working with Jess has been a wonderful experience. bul]_d Credlblhty C[nd ‘to VC[]_]_dC[‘te

= VP. Marketing at Creative Co. She is a very talented young individual with a promising
April 15,2017, Paul and Jess future. | would like to take note of her leadership skills your Skl].].S.
worked together at ITKIX as well as great time management.

@ Cathi Culbertson Jessis the the most intelligent human being that I've

Show more v




T hought
Leadership

Your voice on LinkedIn




Share updates ve. Publish articles

HELPING YOU TO GROW AND ENGAGE WITH YOUR NETWORK

4

Updates Articles
Share links, pictures, articles, Explore in depth topics that are
quotes or anything that important to you and see your
should be interesting for impact.

your followers.



in Q Search

What do you want to talk about?

Sharing updates

+ Add hashtag Help the right people see your post

- Share status
updates




Best practices for
sharing updates

1.  Share your authentic voice.

2. Post frequently

3. Start a conversation or share your point
of view

4. Include rich media to increase
engagement

5. Create an opportunity for reciprocity




PUBLISHING

Start on your
homepage




Best practices for

~

oublishing content

1.

Create a headline that captures attention

Include a photo to stand out

Be authentic, use your voice
Think about your audience

Article length matters



LinkedIn Stories

Things that are
What you and Workplace relevant to
your team do

your work

O —

&

Senior Brand Partnerships

Manager

|
Estamos contratando um
gerente de parcerias de marca
freelancer. Se encaixa na
vaga? Envie seu CV!

apply now

job description

As a Senior Brand Partnerships Manager you

Carolina foi minha primeira™
chefe e continua sendo a
quem eu recorro quando
preciso de ajuda, visdo
externa... O que seria de
mim sem vocé, Carol?

will be part of the Brand Partnerships team.
Our Senior Brand Partnerships Managers are
responsible for driving strategic commercial
opportunities for the agency by building
relationships with new and existing clients. It

is your responsibility to clearly communicate

the client's briefings and goals, initiate

Linked [T}

@ Anyone @ Share story

Anyone




Gain
knowledge
and insights




in Q Search A

Home

Rajon Tumbokon likes th ) . )
Jeffrey Bank, Rachelle Diamond and 319 others follow Salesforce

@), Dr.Bouvier\ |
(91} Talent Managetr @ s?g' 00 Copy link to post

2d o

Rich Taylor doing fine  stats, insig Hide this post
than 2.5 hrs) #leader: 0

sl 218 el ’ | don't want to see this post in my feed C U STO M | Z E YO U R F E E D

T — Unfollow Joanne

Vg Stay connected but stop seeing Joanne's posts

Report this post
This post is offensive or the account is hacked

o Improve my feed

> Get recommended sources to follow See th e neWS,

=
content and posts

that matter most

Planning for the Future of Al

salesforce.com




lin it to do

LinkedIn
Internet « Sunnyvale, CA « 2,668,372 followers

039020

‘ View in Sales Navigator ‘ 540 connections work here.
See all 15,060 employees on Linkedin =

Ghsin Jobs ™ GAIN KNOWLEDGE

Lauren (Hipschman) Jolda g —
Powerhouse Program Mana... 3 \ —
Ey View job openings at LinkedIn n -
Employee Experience
About us Recent update See all ) Employ 3 @ ‘ O-‘-‘ OW

Whatever motivates and inspires you, we're
a community that helps you realize your
definition of success. #InltTogether

Do you believe that
promotions are awarded
fairly at LinkedIn? ®
Founded in 2003, LinkedIn connects the
world's professionals to make them more — i -I
@ @

productive and successful. With more than

530 million members worldwide, including BT _" P — —
executives from every Fortune 500 Antoine Troupe: In it to do wh... Skip
company, LinkedIn is the world's largest ;

professional network on the Internet. The 1930 Likes « 23 Comments3w

company has a diversified business model -

Your response is private and
will not be shared with your
company or shown on your

See more ~ profile.
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[@fluencer

Bill Gates
Co-chair, Bill & Melinda Gates Foundation

+ Harvard

Unfollow

See more ~

Bill’s Articles & Activity
follower

prve amybedy for anything,

One of the greatest values of our nation is the
“ belief that the best investment any of us can

we watch clo ot measure

I recently sat down with LinkedIn executive
\:ﬁ editor Daniel Roth to talk about the process of
Warren Buffett’s Best Investment

In 2006, Warren Buffett donated the majority of
n his wealth to our foundation to help reduce

See 60 more articles See all activity

Experience

Contact and Personal Info
Bill’s Profile and Websites

Show more

1 i ( j
Irene, explore jobs at The Gates

Foundation that match your skills

See jobs

GAIN KNOWLEDGE

-ollow

nfluencers
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Leverage your outreach and influence

-3

Participate
and be
active in
relevant
groups

Connect
with relevant
people

Follow
companies &
influencers

Share content that
is valuable

Quality is more
important than
quantity



(Questions?



